
Subject: Better Marketing: Word Confusion
From: "Jane R. Mueller" <jmueller@WellChosenWords.net>

Organization: Well Chosen Words
To: Subscribers

BETTER MARKETING
Jane Mueller’s Newsletter for More Effective Marketing
E-mailed free of charge to subscribers every month
From Well Chosen Words
<><><><><><><><><><><><><><><><><><><><><><><><><><><><><><><><><><><><><>
You are welcome to pass along BETTER MARKETING to your colleagues.
To discontinue your subscription, please follow the instructions at the end.
<><><><><><><><><><><><><><><><><><><><><><><><><><><><><><><><><><><><><>

Last month, a reader requested that I untangle some commonly confused words, which I am glad to do.

WORD CONFUSION
An essay makes the e-mail rounds occasionally called "Why the English Language is Difficult to Learn."
It says, in part, "You have to marvel at the unique lunacy of a language in which your house can burn up
as it burns down, in which you fill in a form by filling it out, and in which an alarm goes off by going
on."

The reason the essay is amusing is that it’s true. Word usage in English is a slippery slope, and most of us
are destined to slide right down it occasionally—often when we’re trying earnestly to sound credible.
Whether you are preparing a presentation or writing content for a Web site, correct word usage reinforces
credibility.

Following are some words that perennially cause usage problems.

COMPOSE, COMPRISE
The parts compose the whole. The whole comprises its parts. (Two senators from every state compose
the U.S. Senate. Congress comprises the Senate and the House of Representatives.) You probably hear
this used incorrectly more often than not.

LOAN, LEND
Loan is a noun; lend is a verb. The credit union agreed to lend my son the money to buy a car. He’ll
repay the loan early.

IRRESPECTIVE, REGARDLESS
Both of these are valid words, but there’s no such word as irregardless.
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SNUCK
Yuck! People used to use this word jokingly as the past tense of sneak. Now you hear them use it with-
out so much as a glint in their eye. Past tense of sneak is sneaked.

INSURE, ENSURE
To insure something means to take out an insurance policy. To ensure something means to be sure of it.
To ensure peace of mind, he insured his valuables.

LESS, FEWER
Less refers to extent, degree, or aggregate quantity. Fewer refers to number. Now that the grocer stocks
less produce, he has less spoilage. The quick check line is for people with ten items or fewer.

FURTHER, FARTHER
In a similar manner, further refers to extent or degree. Farther applies to actual distance. There’s no point
in further argument. My dog can run farther than yours.

TOWARD, AFTERWARD, BACKWARD, FORWARD
American English uses these words without an "s" on the end; British usage adds the s.

AGGRAVATE, IRRITATE
To aggravate means to make something worse. The cold weather aggravates my cold. It is often misused
to mean "make angry." His stubbornness irritates me (not aggravates me).

CONTINUAL, CONTINUOUS
Something that is continual recurs frequently or continues for a time without a break. Continuous refers
to events that proceed without end. The East Coast had continual snowstorms for a week last month.
Police patrol the city continuously.

More next month on how to your marketing efforts more effective.
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